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International Feed Mill Attitude and Usage Study

Providing customer insights to help an agricultural supplier set a sound strategic direction
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To facilitate new business
development, a large feed mill
supplier needed to understand

the global attitudes, behaviors

and challenges of mill owners,
operators and nuftritionists relative to
processes for new feed technology.

* We conducted an online
quantitative study among three
functions (owners, operators
and nutritionists in multiple
languages) across Europe, Africa,

Latin and South America, Canada,

USA, Australia, and Asia Pacific.

e Insights for needs and barriers
were provided by animal species,
job function and location.

By quantifying barriers and
challenges, we were able to
provide direction for future sales
and technical communications

that addressed a prioritized set

of misunderstandings inside mill
operations. We also delivered a
gap analysis of current behavior vs.
desired behavior, which identified
new business opportunities.

Close the gap between what you think and what you know.

Find us at prime46.com, email us at contact@prime46.com or call us at 701.499.2139




